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A global assurance and risk management company

159 ~13,000 ~100,000 100+ 5%+

years employees customers countries of revenue in R&D
Ship and offshore Energy advisory, certification,
classification and advisory verification, inspection and
monitoring
Software, cyber security, N fr’(, Management system ]
platforms and PN certification, supply chain and ] %

digital solutions product assurance

DNV



Our purpose Our vision

To safeguard life, A trusted voice
property, and the to tackle global
environment transformations




Highly skilled people from all over the world

Education level:

W Master Level - 48 %

Bachelor Level - 35%
M Basic Education Level - 5%
® Doctorate Level - 6%
2 year College Level - 3%
Professional / Technical 0-3 years
- 3%

89%

have a PhD, Master
or Bachelor degree
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nationalitiesj

Nationalities with more than 100 employees:

m[\orwegian
American

W German

M British
Chinese

®Polish

M |ndian

®Dutch

M |talian

W South Korean

W Spanish

M Brazilian

mDanish
Singapore

EFrench

W Japanese
Swedish

W Greek

W Malaysian

W Australian

mCanadian

mMexican
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Why Native Ads?
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Reasons you are losing talent compared to your

benchmarked competitors
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e following apply in your case?

Bl DNV

I Competitors’ Average

Source: Universum
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Could press coverage do the trick?

AAN ra ]
Source: Kampanje
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How about native ads then?
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WHAT IS

Native
Advertising?

Native advertising is a form of paid advertising in which
the ads match the look, feel and function of the media
format where they appear. They fit “natively” and

seamlessly on the web page.

Unlike banner or display ads, native ads don't really look

like ads, so they don't disrupt the user's interaction with the
page. This is the key to a native advertising definition -
native ads expose the reader to promotional content

without sticking out like a sore thumb.

Source: www.outbrain.com
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digi.no Annonserinahold fra e

En av verdens mest anerkjente
risikostyringsprogramvarer er utviklet i
digi.no a abntd s . Charrasncrnn

Tu Annonserinnhold fra e Tu Annonserinnhold fra DN

Energiselsl]
utslipp og ¢

I Singapore pa jobbens regning for a laere om Slik jobber de for a etablere verdens mest effektive
offshore kraftproduksjon og miljgvennlige skipsfart

Annonserinnhold fra —NV

ne de utvi
skipsfarte

en som nyutdannet
ekruttererens beste

rviblant de

verdens mest effektive og

) gl

v
-

forst fatt en fot innenfor
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Measure...
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25 %
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...Mmeasure...
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Dager premium Dager Leser- Gjennomsnitt  Klikkpa CTA- Samlet CTR for
7 dager forside nyhetsbrev tilfeller lesetid lenker alle CTAer

s
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Annonsen om leverer jevnt over gode resultater. Under
annonsens levetid eksperimenterte vi med utskifting av bade titler og bilder underveis,
som ga resultater.

Vi ser pa varmekartet at en del datt av i siste avsnitt. Vi har ingen endelig forklaring pa
hvorfor, men det kan vaere en kombinasjon av layouten pa _ sin del (litt mye tekst),
og at hele teksten var i lengste laget. Det kan ogsa veere at bilde spilte inn, uten det var
den avgjerende faktoren. Likevel lander bade lesertilfeller, lesetid og lenkeklikk nzert
snittet for native artikler pa TU.no.

Enide kunne vaerta hatt samme layout som * tips til jobbsokere” pa )
sine tips. Til neste gang kan det vaere verdt a holde teksten noe kortere og mer konsis.
Det er ogsa verdt a legge til at saken var ganske spisst vinklet mot ma?(e i
jobbspkermodus, sa det er grunn til a tro at mange av de som leste saken nettopp er i
denne malgruppen, eller foreldre av jobbsgkere.
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...and measure!
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2,42M

IMPRESSIONS

COST

13 803

CLICKS

1,03

AVERAGE CPC

-®- Clicks

=~ Impressions

0.57*

CTR (%)

5,89

AVERAGE CPM

Source: Solid Media
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Have native ads worked for DNV?
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Lack of knowledge has decreased from 57% to 38%
- In five years

LY U U iun Wil w
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Below are some common reasons why employers don't end up as a top choice. Which of the following apply in your case?
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* Lack of knowledge has
decreased from 57% in
2018 to 38% in 2023

+ 2023 is the first year ever
we are better than our
benchmarked
competitors on this
element

I Competitors’ Average

2018 | Norway | Students | Engineering/Natural Sciences

Why don’t students go on to select DNV . as Ideal?

1 do net knowenough abect them [ A, -
The competiion to get a job istoo intens= | NN 15>
The characteristics of the jobsthey offer ere ot attractive [N 14>
The advancemert opportunities are not attractive [N 1>
1 dont think they recruit gracuates from my school [ 119
1am not qualifiedtto vork thers [ 10%
The remuneraticn opportunities ere not atiractive [l 7%
Their geographical location does not sut me [l 79
They have not been responsive to myrequests [l 6%

Their employer reputaticn and imege isnot attractive [ 49

2018

wDNYGL

universum
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My tips to create successful content

*Plan your content as early as you possibly can

*You don’t have to invent the wheel. The great
stories from your employer are already there. The
trick is to find these stories...

*Base your content and channel of choice on
available insight about your target groups.
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WHEN TRUST MATTERS

HERE evryone!

Hakon.Svebak@dnv.com
+47 90508600

www.dnv.com
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