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A global assurance and risk management company

Ship and offshore 
classification and advisory

Energy advisory, certification, 
verification, inspection and 

monitoring

Management system 
certification, supply chain and 

product assurance

Software, cyber security, 
platforms and 

digital solutions 

 159
years

 ~13,000
employees

 ~100,000
customers

 100+
countries

 5%+
of revenue in R&D



DNV © 06 SEPTEMBER 2023

Our vision

A trusted voice 
to tackle global 
transformations
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Our purpose

To safeguard life, 
property, and the 

environment
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Highly skilled people from all over the world 
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89% 
have a PhD, Master 
or Bachelor degree

117
nationalities

Nationalities with more than 100 employees:Education level:
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Why Native Ads?
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Reasons you are losing talent compared to your 
benchmarked competitors
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Below are some common reasons why employers don't end up as a top choice. Which of the following apply in your case?

DNV

Competitors’ Average

Source: Universum
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Could press coverage do the trick?

7

Source: Kampanje
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How about native ads then?
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Source: www.outbrain.com
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Measure…
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…measure…
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…and measure!
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Source: Solid Media
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Have native ads worked for DNV?
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Lack of knowledge has decreased from 57% to 38%
- in five years
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Below are some common reasons why employers don't end up as a top choice. Which of the following apply in your case?

DNV

Competitors’ Average

• Lack of knowledge has 
decreased from 57% in 
2018 to 38% in 2023

• 2023 is the first year ever 
we are better than our 
benchmarked 
competitors on this 
element

2018
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My tips to create successful content
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•Plan your content as early as you possibly can

•You don’t have to invent the wheel. The great 
stories from your employer are already there. The 
trick is to find these stories...

•Base your content and channel of choice on 
available insight about your target groups.
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www.dnv.com

Thanks everyone!
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Hakon.Svebak@dnv.com
+47 90508600


